
One Facebook Campaign = 1,100 
New Fans and a 40% Lift in Sales 
for One Retail Business
The Challenge
If you’re already managing your marketing on your own, you know that there are some 
tasks that take up more of your time than others. While you work hard to fit these 
tasks into your busy schedule, there are likely times where you’re unable to make the 
type of time investment you need to be successful.

This was the challenge faced by My Sister’s Closet, a consignment store located in 
Phoenix, Arizona, when they began looking into different ways they could expand their 
reach with social media.

The store had worked with marketing consultant  Vanessa Cabrera of Your Social 
Media Mentor to manage their email marketing, and decided to see if 
Vanessa could help with their social media as well.

The Strategy
To kick off the campaign, Vanessa worked with My Sister’s Closet to create an 
online survey to learn more about what type of offers their audience would be 
most interested in.

The survey received a 58 percent open rate, generating more than 300 
comments on ideas for future promotions they could run. 

Based on the feedback they received, My Sister’s Closet decided to run a 
Facebook promotion, offering a 10% off coupon on their Facebook Page. 

To promote the campaign, Vanessa created a series of marketing emails, as 
well as a Facebook advertising campaign. 

“We had such a great experience working with Your Social Media Mentor! 
Vanessa has so much knowledge to share and did a great job running our 
campaign and teaching us how to follow up and 
create a future campaign by ourselves,” explains 
Joanne Nusbaum, owner of My Sister’s Closet.

The Result
The campaign was a huge success.

In just three weeks, My Sister’s Closet grew its fan 
base from 100 to 1,200 Facebook fans.
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Solution Provider: 

Your Social Media Mentor

Client: 

My Sister’s Closet 

Tools used:

Survey
Facebook Fan Promotion
Email Marketing Promotion

“I would recommend using a 
consultant to help with your social 
media needs. You will benefit 
tremendously and so will your social 
media presence and your business. 
It was money very well spent.”

Joanne Nusbaum, Owner  
My Sister’s Closet
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The increased 
traffic wasn’t just 
on Facebook. 
During the three-
week campaign, the 
consignment store 
saw a 40% lift in 
sales!

40%
LIFT IN SALES

Ready to grow your business or organization?
Contact me today to get started.




